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CAC NHAN TO ANH HUONG TGl HANH VI TIEU DUNG
XE PAP PIEN CUA HQC SINH PHO THONG VA SINH VIEN

Pam Vin Khanh

Tom tat
Trong nhitng ndam gan ddy, viéc sir dung xe dap dién tré- thanh phuong tién phé bién cia hoc sinh pho
thong va sinh vién. Muc dich ciia nghién cizu tdp trung phan tich nhiing yéu té tdc déng dén hanh vi tiéu
diing xe dap dién cia khach hang ma chu yéu 1a hoc sinh phé théng va sinh vién. Nghién ciru da dé xudt
mgt md hinh cau tric ciia méi quan hé giiza cac thanh to ciia mé hinh va y dinh hanh vi. Phan tich nhan
t6 (EFA) dwoc thuc hién d@é kiém tra tinh hop 1é cia cau tric, va phan tich nhan té khang dinh (CFA )
dwoc sir dung d@é kiém tra y nghia cua cac md hinh gia thuyér dé xuat. Két qud cho thdy yéu té Chudn
chu quan, gia xe, tac dong cua cac chinh sach cua Chinh phu, Su hizu ich cua viéc sir dung xe dap dién
1a nhing yéu t6 tac dong dén Y dinh hanh vi tiéu dimg xe dap dién; trong dé Chuan chi quan va Gia xe
co tdc dong lon nhdt dén ¥ dinh hanh vi si dung xe dap dién. Yéu té nhan thic vé méi truong khong
phdi 1a nhiing bién du bdo cho ¥ dinh hanh vi tiéu ding xe dap dién cua hoc sinh, sinh vién. Céc thdo
lugn vé déng gdp cia nghién citu véi thyec tién va ly ludn ciing dwege d@é cap trong nghién cizu nay.
Tw khoa: Xe dap dién, y dinh hanh vi, gia, chudn chu quan.
FACTORS AFFECTING THE BEHAVIOR OF HIGH SCHOOL AND UNDERGRADUATE
STUDENTS ON CONSUMPTION OF ELECTRIC BICYCLE
Abstract
Electric bicycle has become a popular vehicle for high school and undergraduate students in recent
years. The purpose of this study focuses on analyzing the factors affecting the consumer behavior of
about electric bicycle; most of them are the students from high school to undergraduate. The study has
proposed a structural model of the relationship between elements of the model and behavioral intent.
Exploratory factor analysis (EFA) was performed to verify the validity of the structure, besides
confirmatory factor analysis (CFA) was used to test the significance of proposed hypothetical models.
The results show that elements of Subjective Standard, Vehicle Price, Impact of Government Policies
and the usefulness of using electric bicycle are the factors affecting the intention of electric bicycle
consumption. Moreover, the Subjective Standard and Vehicle Price have the greatest impact on the
intention. On the other hand, Environmental awareness should not be a predictor variable of that
intention. Discussions on the contribution of research are mentioned in this study.
Keyword: Electric bicycle, intention of behavior, price, Subjective standard.
1. Pat van dé vé méi truong trong qua trinh s dung phuong

Trong thoi gian qua xe dap dién trg thanh
mot phuong tién wa thich cua nhiing hoc sinh,
sinh vién & ving d6 thi va ndng thén, do khdng
can bang lai, khong phai mua xing, gia ca lai
hop ly, ma toc do lai chay trong dwong xe may.
Viéc di xe dap dién dem lai lgi ich vd cung lon
cho viéc giam thiéu hiéu tng nha kinh va bao vé
mdi truong. Tuy vay xe dap dién van chua duoc
ding pho bién do gia ca con cao so véi xe dap
thuong, ban than xe dap dién nhin lai khdng sang
trong néu so véi xe may. Muc tiéu cua bai viét la
“Nghién ctru cac yéu td anh huong t6i hanh vi
tiéu ding xe dap dién cua hoc sinh phé théng va
sinh vién” dugc thuc hién nhim muc dich tap
trung phan tich nhitng yéu t tac dong dén hanh
vi tiéu dung xe dap dién cua khach hang, tur do
dua ra mot s6 goi ¥ chinh sach tac dong dén hanh
vi tiéu dung xe dap dién, gitip thay di mot phan
nao d6 hanh vi st dung xe méay chay bang xing
va khuyén khich khach hang nang cao y thirc bao
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tién di lai.
2. P6i twong va pham vi nghién ciru

- Béi twong nghién ctu: La cac yéu td anh
huong dén viéc tidu ding san pham xe dap dién
cuia cac em hoc sinh phd thdng va sinh vién.

- Pham vi nghién ciu: Cac em hoc sinh phd
thong va sinh vién dang sir dung xe dap dién.

3. Tong quan co sé ly thuyét

Trén co sé dbi twong nghién cuu la cac yéu
t6 anh huong dén viéc tiéu dung san pham xe dap
dién, dé tai trinh bay noi dung chinh cua hai ly
thuyét 1a Ly thuyét hanh dong hop ly cua
Fishbein & Ajzen (1975) (TRA- Theory of
Reasoned Action) va Ly thuyét hanh vi cd ké
hoach (TPB - Theory of Planned Behavior)

Ly thuyét hanh dong hop Iy cua Fishbein &
Ajzen (1975) ra doi gilp tra 10i cac van dé co
lién quan dén hanh vi caa con ngudi néi chung.
Ly thuyét nay giai thich va du doan y dinh thuc
hién hanh vi ciing nhu du doan hanh vi caa con
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ngudi trong cac tinh hudng va linh vuc khéc
nhau, dac biét trong tdm ly — x& hoi hoc va trong
marketing. Trong nghién ctru nay, moé hinh TRA
duoc ap dung véi su tap trung chu yéu vao cac
yéu t tac dong t6i “Thai do” nguoi tiéu dung:
Thai d6 dugc do ludong biang nhdn thic vé cac
thudc tinh ctia san pham. Ngudi tiéu dung s& cha
¥ dén nhing thudc tinh mang lai cac loi ich can
thiét. Thir hai 1a yéu t6 “Chuan chu quan”, yéu t6
nay dugc do ludong thong qua nhiing ngudi co
lién quan dén nguoi tiéu ding (nhu gia dinh, ban
bé, dong nghiép,..) mic do tac dong cua yéu to
chuan chi quan dén xu hudng mua ciia nguoi
tiéu dung phu thudc: Muc d6 tng ho hay phan
dbi ddi v6i viee mua san pham va dong co cia
nguoi tiéu dung 1am theo mong mudn ctia ngudi
c6 anh hudng.

Mic du vay, ly thuyét hanh dong hop Iy van
t6n tai mot s6 han ché. Theo Coleman & cong su
(2011), mot trong nhitng han ché cua ly thuyét
hanh dong hop ly la viéc su dung ky thuat ‘tu bao
c4o’ (self-reporting) dé ldy thdng tin vé ‘thai do’
va ‘chuan cha quan’.Véi ky thuat nay, cac doi
tuong tham gia nghién ctru s€ ty danh gia qua tra
161 céc cAu hoi vé “thai 6’ va ‘chuin cha quan’.

Ly thuyét hanh vi ¢ ké hoach (TPB) la Iy
thuyét mo rong tir TRA (Ajzen & Fisbein, 1980:
Fishbein & Ajzen, 1975). Nhu da néu & trén, TRA
cho rang hanh vi c6 thé duoc thuc hién (hay

Nhan thirc vé tinh hitu ich
cua Xbb

Gia xe dap dién

Chuan cha quan

Nhan thire kiém soét
vé hanh vi

Nhan thirc v& méi truong

>¢ ‘
/

khéng thuc hién) hoan toan chiu su kiém soat cua
Iy tri. Diéu nay lam gioi han viéc ap dung ly
thuyét TRA ddi voi viéc nghién cau nhiing hanh
vi nhét dinh (Buchan, 2005). Bé khic phuc diém
ndy, TPB da ra doi (Ajzen, 1985; 1991). Su ra
doi cua thuyét hanh vi dy dinh TPB (Theory
of Planned Behavior) xuat phat tir gidi han cua
hanh vi ma con ngudi ¢6 it sy kiém soat. Nhan t6
thir ba ma Ajzen cho la ¢6 anh huong dén y dinh
ctia con ngudi 1a yéu t6 Nhan thirc kiém soat hanh
vi (Perceived Behavioral Control). Nhan thirc
kiém soat hanh vi phan &nh viéc dé dang hay
khé khian khi thyc hién hanh vi va viéc thuc hién
hanh vi d6 c6 bi kiém soat hay han ché hay khong
(Ajzen, 1991, tr. 183).
4. M6 hinh nghién ciu

Dua trén co so ly thuyét hanh dong hop ly
cua Fishbein & Ajzen (1975) (TRA- Theory of
Reasoned Action ) va Ly thuyét hanh vi c6 ké
hoach (TPB - Theory of Planned Behavior), mo
hinh nghién ciru dé xuét phan tich cac yéu té tac
dong dén hanh vi tiéu ding xe dap dién cua
khach hang 1a hoc sinh phd théng va sinh vién
bao gom cac nhém nhan t: Nhan thac vé tinh
hiru ich cua viéc s dung xe dap dién, gia xe dap
dién, chuan chu quan, nhan thic vé kiém soat
hanh vi, nhan thirc vé moéi truong, tic dong cua
chinh sach cua Chinh ph.

Téc d6ng cua chinh séch
Chinh phu

Y dinh hanh vi sir dyung xe
dap dién

Hinh 1. M6 hinh nghién cizu vé hanh vi si dung xe dap dién

Bing 1: Gid thuyét nghién ciiu

H1 Sy hiru ich cua viéc di xe dap dién tac dong dong bién dén y dinh sir dung dién tiét kiém
H2 Gia ca cua xe dap dién tac dong ddng bién dén y dinh sir dung xe dap dién

H3 Anh huéng ciia chuan chi quan tac dong dong bién dén y dinh sir dung xe dap dién

H4 Nhan thirc kiém soat hanh vi tac dong dong bién dén y dinh sir dung xe dap dién

H5 Nhan thirc vé méi truong tac dong ddng bién dén y dinh str dung xe dap dién

H6 Téc dong cua chinh sach Chinh phu c6 tac dong dong bién dén viéc sir dung xe dap dién
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5. Phwong phap nghién ciru

Céc thang do dwoc xay dyng va phat trién tir
co so ly thuyét va mé hinh nghién cau. Céc
thang do nay duoc dich sang tiéng Viét tur
nhitng thang do da duogc st dung trong céc
nghién ctru dugc cong b trude do. Vi vay, trudc
khi hinh thanh thang do chinh thirc cho muc tiéu
nghién ctu, cac cudc phong van sau di dugc
thuc hién nham khang dinh cac d6i tuong duoc
phong van hiéu 16 duoc noi dung cac khai niém
va y nghia cta tr ngit. Thang do dugc sur dung
trong nghién ctru 1a thang do Likert v&i 5 mue do
pho bién: Rat dong v, dong ¥, binh thuong,
khong dong y va rat khong dong y. Céc blen va
cau hoi khao sat dua trén cac nghién cau vé y
dinh hanh vi cia cac tac gia sau: Azjen, I.
(1991). Davis, F. D. va cong su ( 1989), Chen, C.
F., Chao, W. H,, (2011) va cac nghién ctru khac
cung Vi nhung goi ¥ vé thang do cua cac
chuyén gia.
6. Két qua nghién ciu

Trong thoi gian thang 7/2018 dén thang 11
nam 2018, tac gia da phat ra 400 bang cau hai,
thu vé 358 bang cau hoi, co 324 phiéu hop 1&
V6i ty 18 hop 18 dé sir dung phén tich dat 90,5%.

Sau khi sir dung phan mém SPSS20.0 dé chay
théng tin, rat ra dugc céc théng tin, phan tich,
kiém dinh vé mé hinh va gia thuyét.

Két qua phan tich nhan té cho thay chi sé
KMO 1a 0,768 > 0,5 diéu nay ching to dir liéu
dung dé phan tich nhan té 1a hoan toan thich hop.
Két qua kiém dinh Barlett’s 1a 10546,447 véi
mirc y nghia (p_value) sig = 0,000 < 0,05, nhu
vay cac bién co tuong quan v6i nhau va théa
diéu kién phan tich nhan to.

Két qua phan tich cho thdy 21 bién quan sat
ban ddu dugc nhom thanh 05 nhom. Piém dang
luu y & day 1a hai bién quan séat thuoc nhan to
nhan thic hanh vi: KSHV1 (ddi véi tdi viéc di xe
dap dién la do y thich cua t6i) va KSHV2 (Toi
hoan toan c6 thé tu quyét trong viéc mua xe dap
dién) hoi tu voi nhan t chuan cha quan. Vi vay,
so voi md hinh ly thuyét dé xuat ban dau, mé
hinh hiéu chinh sau khi phan tich nhan t kham
pha s& dugc diéu chinh chi con 5 nhan t6. Gia trj
tong phuong sai trich = 76,166% > 50%: dat yéu
cau; khi d6 co thé noi rang 5 nhan t6 nay giai
thich 76,166% bién thién cua dit liéu.

Gia tri hé s6 Eigenvalues cua cac nhan tb
déu 16n hon 1.

Bdng 2: Phan tich nhan to

Rotated Component Matrix®

Component

1 2

3 4 5

CCQs3 ,831
CCQ2 ,820
CCQ4 7197
CCQ1 ,708
KSHV1 ,698
KSHV?2 ,625
NTMT3 ,837
NTMT2 ,836
NTMT1 797
NTMT4 ,759
SHUUI2
SHUUI 1
SHUUI 4
SHUUI 3
GIAXE 2
GIAXE 1
GIAXE 3
GIAXE 4
CSCP2
CSCP1
CSCP3
Gia trj riéng 9,516 2,133
Phuong sai (%) 45,315 10,158
Cronbach o 0,924 0,914

,840
,825
,799
,791
072
157
741
,646
,830
,818
126
1,768 1,355 1,222
8,419 6,454 5,820
0,904 0,807 0,869

Tong phuwong sai trich: 76,166, KMO= 0,768; P=0,000
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Két qua phan tich nhan t6 phu thugc: Hé sb
KMO = 0,671> 0,5: Phan tich nhan t4 thich hop
v6i dit lieu nghién ctu. Két qua kiém dinh
Barlett’s 1a 1781,344 v6i muc y nghia sig =
0,000 < 0,05, diéu nay chang to dir liéu ding dé
phan tich nhan t4 1a hoan toan thich hop. Két qua

cho thdy 3 bién quan sat ban dau dwoc nhém
thanh 1 nhém. Gia tri tong phuong sai trich =
85,736% > 50%: Pat yéu cau; khi d6 c6 thé néi
rang 1 nhan té nay giai thich 85,736% % bién
thién cua dit liéu. Gia tri hé s6 Eigenvalues cua
nhan t6 16n hon 1.

Bdng 3: Két qua phan tich nhan té phu thugc

Gia tri

Tong phuwong sai

Thanh t6 Nhan t6 tai N Cronbach o KMO |
riéng trich (%)
2,572 0,915 0,671 85,736
YDHV3 ,967
YDHV2 ,951
YDHV1 ,856

Két qua ctia phén tich nhan té duoc thé hién
trong bang 2 va bang 3 cho thiy hé s6 Cronbach
o dao dong trong khoang 0, 9 — 0,8. Vi vay
ching minh rang tit ca cac yéu td da duoc chip
nhin va dang tin ciy theo khuyén cdo cua
Nunnally (1978).

Nguon: Tong hop tir ket qua xi 1y trén phan mem SPSS 20

Kiém dinh h¢ sb tuong quan Pearson dung
dé kiém tra méi lién hé tuyén tinh gitra cac bién
doc 1ap va bién phu thuoc. Néu cac bién cé tuong
quan chit thi phai luu y dén van dé da cong
tuyén khi phan tich hdi quy (gia thuyét Ho: Hé s6
tuong quan bang 0).

Bdng 4: Ma tran twong quan gitka cac thang do trong mo hinh

Correlations, N= 324

GIAXE  SHUUI CcCQ NTMT  CSCP YDHV
GIAXE 1
SHUUI 434" 1
CCQ 567" 561" 1
NTMT 3727 443" 544" 1
CSCP 405" 382" 525" 572" 1
YDHV 565" 386" 5477 385" 524" 1

**_Correlation is significant at the 0,01 level (2-tailed).

Ket qua phén tich twong quan cho théy cac
hé so twong quan gitra bién doc lap va bien phu

thudc deu co6 y nghia (sig<0,01), do véy cac bién
doc 1ap dua vao phan tich hdi qui 1a phu hop.

Bing 5: Két qua kiém dinh gia thuyét

Twong quan B S.E.

Giatri T

e Két qua kiém dinh gia
Giatri P

thuyét
YDHVi <--- CCQuan ,148 ,044 3,373 el HO tro
YDHVi <--- NTMtruong -,042 ,040 -1,044 ,296 Khoéng ho trg
YDHVi <--- Suhuuich 189 028 2,254 *x HO trg
YDHVi <--- Gia xe ,291 ,041 7,080 Fkx HO trg
YDHVi <--- CSCPhu ,064  ,040 4,677 el HO tro

S.E:P¢ léch tiéu chuan; ¥** P <0,01; **P<0,05

7. Kiém dinh gia thuyét

Tir két qua phan tich ¢ bang 5 cho thay
khong phai tat ca cac mdi quan hé trong mé hinh
gia thuyét dwoc hd tro (xem bang 4.8). Gia

thuyét 1: Sy hitu ich cua viéc di xe dap dién tac

dong ddng bién dén y dinh hanh vi sir dung xe
dap dién duoc hd trg trong nghién ctu nay (H1:
B=0,189, t = 2,254, p <0,05).)
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Gia thuyét 2 kiém dinh mdi quan hé gitra gia
xe dap dién va y dinh hanh vi sir dung xe dap
dién duwoc ung ho manh mé (H2 : B = 0,291, t =
7,080, p <0,01),

Gia thuyét 3 két qua chi ra rang chuan cha
quan c6 moi quan hé téi y dinh hanh vi s dung
xe dap dién cua nguoi tiéu dung (H3: p =0, 148;
t = 3,373, p < 0,05). C6 thé két luan rang gia
thuyét 1 dugc hd tro khi tuyén bd "Chuan cha
quan c6 tac dong déang ké dén y dinh hanh vi sir
dung xe dap dién"

Gia thuyét 5 két qua du doan v& mbi quan hé
cta yéu t6 nhan thirc vé bao vé méi truong trong
viéc sy dung dién tiét khong duoc tich cuc, tham
chi gia tri beta con mang ddu am (HS5 : B=-0,042;
t = -1,044, p >0,05) diéu nay cho thay y thic (
hiéu biét) cua nguoi tidu dung d6i véi méi truong
la chua tich cuc, xa héi can phai c¢b nhing bién
phép tuyén truyén hon nita vé y thirc bao vé moi
truong thdong qua viéc st dung xe dap dién thay
cho xe may chay xang dén véi timg nguoi dan.

Gia thuyét 6 gia dinh riang cac chinh séch
cia chinh phu s& c6 tac dong dén hanh vi sir
dung xe dap dién cua cac em hoc sinh phé thong
va sinh vién, két qua chi ra raing méi quan hé
nay duoc hd trg nhung rat yéu (H6: p = 0,064; t
= 4,677, p <0,01). Tir két qua cua kiém dinh gia
thuyét ta c6 thé rat ra md hinh hdi quy nhu sau:

Y YDHVI — 0,148 X CCQuan - 0,042)(
NTMtruongt 0,064 cscpnut0,291X 6ig +0,189X syhuuich

M6 hinh héi quy trén duoc giai thich nhu
sau: Gia xe dap dién co tac dong manh nhat dén
y dinh hanh vi caa khach hang trong viéc tiéu

dung xe dap dién kiém (B =0,291) . Xép tha 2 1a
yéu té sy hiru ich cua viéc di xe dap dién (B
=0,189) . Bung & vi tri thir 3 12 yéu t6 chuan chu
quan (B =0,148), néu chuan cha quan ciia khach
hang tang 1én 1 don vi thi y dinh hanh vi tiéu
dung xe dap dién s& ting 0,148 don vi. Cudi
cuing 1a yéu té chinh sach Chinh phu (B= 0,064),
néu yéu té chinh sach Chinh phu tang 1én 1 don
vi thi ¥ dinh tiéu dung xe dap dién dién sé tang
0,064 don vi.

8. Két luan

Két qua danh gia do tin cay thang do sau khi
dugc diéu chinh, b sung cho thay c6 21 bién
dam bao diéu kién. Phan tich nhan t6 EFA da rat
trich ra dugc 5 nhan t6 c¢6 tac dong dén y dinh
hanh vi tiéu dung xe da dién: (1) su hiru ich cua
viéc di xe dap dién, (2) gia xe dap dién, (3)
chuan chu quan, (4) nhan thac vé méi truong, (5)
cac chinh sach cuaa Chinh phu.

Nghién ciru nay da gop phan vao hé thong
thang do luong y dinh hanh vi ti€u dung xe dap
dién cua nguoi tiéu dung. Két qua nghién ciu
nay ciing dong gop vao hé thdng ly thuyét vé
danh gia y dinh hanh vi cta nguoi dan trong viéc
nang cao Y thirc bao vé mai trudng bang viéc tiéu
dung xe dap dién thay cho viéc dung xe may
chay xang.Khuyén céo Chinh phu ¢6 nhiéu chinh
sach cd loi cho ngudi tiéu dung xe dap dién (Vi
du: chinh sach tro gia cho nguoi mua xe dap
dién). Day sé& la mot co s¢ dé cac nha nghién ciu
tham khao cho céc nghién cau tiép theo.

TAI LIEU THAM KHAO
[1]. Azjen, 1. (1991). The theory of planned behavior. Organizational behavior and human decision

processes.

[2]. Davis, F. D., Bagozzi, R. P. and Warshaw, P. R. (1989). User acceptance of computer technology: A
comparison of two theoretical models. Management Science, 35, 982-1003.
[3]. Byrne, B. M. (2001). Structural equation modeling with AMOS, Lawrence Erlbaum Associates,

Mahwah.

[4]. Chatterton and Anderson. (Dec 2011). An Introduction to Thinking about ‘Energy behaviour’: A

Multi Model Approach.

[5]. Chen, C. F., Chao, W. H. (2011). Habitual or reasoned? Using the theory of planned behavior,
technology acceptance model, and habit to examine switching intentions toward public transit.

Transportation Research Part F 14, 128-137.

[6]. Cooper, D. R., & Schindler, P. S. (2011). Business Research Methods (11th ed.). New York:

McGraw-Hill/lrwin.

[7]. Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. and Tatham, R.L.(2006). Multivariate data
analysis (6th ed.). Pearson Prentice Hall, Uppersaddle River.

76



Chuyén muc: Quin tri KD & Marketing - TAP CHI KINH TE & QUAN TRI KINH DOANH SO 07 (2018)

[8]. Kline, R. B. (2005). Principles and practice of structural equation modeling (2nd ed.). The Guilford
Press, New York.

[9]. Linden, G., Kraemer, K. L., & Dedrick, J. (2007). Mapping the value of an innovation: an analytical
framework. Irvine CA: Personal Computing Industry Center.

[10]. MacCallum, Widaman, Zhang va Hong. (1999). Sample Size in Factor Analysis: The Role of
Model Error. Multivariate Behavioral Research, 36 (4), 611- 637.

[11]. Michie et al. (2011). Implementation Science, 6: 42.

[12]. Nunnally, J.C. (1978). Psychometric theor, McGraw-Hill, New York.

[13]. Prendergast, C. (2002). Consumers and agency problems. The Economic Journal, 112, pp. C34-51.
[14]. Samuelson, W., and R. Zeckhauser. (1988). Status quo bias in decision-making. Journal of Risk
and Uncertainty, 1, pp. 7 - 59.

15]. Tabachnick, B.G. and Fidell, L.S. (2007). Using multivariate statistics (5thed.). Pearson Education,
Boston.

[16]. Thaler and Sunstein, C.R. (2008). Nudge: Improving Decisions about Health, Wealth, and
Happiness.

[17].Waddams Price, C., C. Webster, and M. Zhu. (2013). Effective empowerment: Empirical estimates

of consumer switching behaviour. CCP Working Paper no 13.

[18].Wilson, C., and C. Waddams Price. (2010). Do consumers switch to the best supplier. Oxford Econ

omic Papers, 62, pp. 647-668.

Thong tin tac gia:

1. Pam Vin Khanh Ngay nhan bai: 15/09/2018
- Pon vj cbng tac: Trudong Pai hoc Bién Luc Ngay nhan ban stra: 24/09/2018
- bia chi email: khanhdv@epu.edu.vn Ngay duyét dang: 28/09/2018

77



