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Continuously Improving!
E a s ily  A ssig n  O nline Hom ework McGraw-Hill Is committed to listening 

to our customers and making changes 
based on our customer desires; 
hence we are updating our system to 
bring you the following new features:

• Single Entry Point, Single 
Registration, Single Sign-on

• Local Time Zone Support
• Enhanced Grade Book Reporting 

Capabilities
• Run reports on multiple 

sections at once
• Export reports to WebCT and 

BlackBoard
• Enhanced Question Selection

• Select by learning objective, 
AACSB Accreditation Criteria

• Enhanced Assignment Policies
• Enhanced eBook*
• Integrated eBook - Simple Toggle 

(no secondary log-in)
• Topic Search
• Adjustable text size
• Jump to Page #
• Print by Section

• Student Assignment Preview for 
Instructors

It’s  th a t e a sy .



study on the go
TEXT  IS Media Integrated

It p ro v id e s  stu d en ts  w ith
portable educational content
Based on research and feedback, 
we realize the study habits of 
today's students are changing.
Students want the option to study when and where it's most 
convenient to them. They are asking for more than the traditional 
textbook to keep them motivated and to make course content more 
relevant. McGraw-Hill listened to these requests and is proud to 
bring you this Media Integrated textbook.

This Media Integrated edition adds new downloadable content for the Apple iPods®  
and most other MP3/MP4 devices. iPod icons appear throughout the text pointing 
students to related audio and video presentations, quizzes and other related content that 
correlate to the text. iPod content can be purchased and quickly downloaded online from 
the text website.

This iPod content gives students a strong set of educational materials that will help them 

learn by listening and/or watching them on their iPod.

Look for this iPod icon 
throughout the text.
Icons connect textbook content to 
your iPod or other MP3 device.

Don't have an iPod? content
can be viewed on any computer! Visit 
the text website for directions.

Content includes;
• Lecture presentations

Audio and video 
Audio only 
Video only

• Demonstration problems*
• Interactive self quizzes*
• Accounting videos*
+ Available with some textbooks
• Available for certain iPod models only

Want to see iPod in action?
Visit www.m hhe.com /ipod to view a 
demonstration of our iPod® content.

http://www.mhhe.com/ipod
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Dear Colleagues/Friends,

As we roll out the new edition of Fundamental Accounting Principles, we thank each of you 
who provided suggestions to enrich this textbook. As teachers, we know how important it 
is to select the right book for our course.This new edition reflects the advice and wis­
dom of many dedicated reviewers, focus group participants, students, and instructors. Our 
book consistently rates number one in customer loyalty because of you. Together, we have 
created the most readable, concise, current, accurate, and innovative accounting book 
available today.

W e are thrilled to welcome Ken Shaw to the Fundamental Accounting Principles team with 
this edition. Ken's teaching and work experience, along with his enthusiasm and dedication 
to students, fit nicely with our continuing commitment to develop cutting-edge classroom 
materials for instructors and students.

Throughout the writing process, we steered this book in the manner you directed.This 
path of development enhanced this book's technology and content, and guided its clear 
and concise writing.

Reviewers, instructors, and students say this book's enhanced technology caters to differ­
ent learning styles and helps students better understand accounting. Homework Manager 
Plus offers new features to improve student learning and to assist instructor grading. Our 
iPod content lets students study on the go, while our Algorithmic Test Bank provides an infi­
nite variety of exam problems.You and your students will find all these tools easy to apply.

W e owe the success of this book to our colleagues who graciously took time to help us 
focus on the changing needs of today's instructors and students. W e feel fortunate to have 
witnessed our profession's extraordinary devotion to teaching.Your feedback and sugges­
tions are reflected in everything we write. Please accept our heartfelt thanks for your 
dedication in helping today's students understand and appreciate accounting.

With kindest regards,

Jo / » *  J .  V / itA  Km *  U/.



Fundamental Accounting Principles rates #1 in Instructor and Student satisfaction over the 
prior three editions, and we are now proud to report that both independent research 
and development reviews show that Fundamental Accounting Principles is now #1 in 
customer loyalty!

#1 C U S T O M E R  LO Y A LT Y

#1 in Accuracy

#1 in Topic Coverage 

#1 in Readability

#1 in Assignments 

#1 in Supplements 

#1 in Organization

#1 in Overall Textbook Satisfaction

W ith ratings such as these, it is no surprise that Fundamental Accounting Principles is the 
fastest growing textbook in the accounting principles market.Take a look at what 
instructors are saying about Fundamental Accounting Principles.

Ken Coffey, Johnson County Community College
“There is nothing about this text that I do not like. We have been using it since I started 
teaching the course in 1971. We switched texts three times, but always went back to ttiis 

l̂ one and I do not think we will try anything else."
Linda Rose, Westwood College
“Very thorough, readable, and graphically pleasant! Engages students in a 
variety of activities that create learning opportunities and [...link] materi­
als to real-work scenarios and situations. End-of-chopter materials are 
engaging learning tools and broaden the learner's opportunity to practice 
and enhance retention of the chapter content."

/Shafl Ullah, Broward CC 
“The book contains detailed information with 
alternative exercises, problems, and coses 

\witti 'Beyond the Numbers'.'' y

'G lo ria  Worthy, Southwest Tennessee CC 
“FAp is a very good text and it is also 
goad for our students becouse it addresses a 

I variety of learning styles"

Phillip Lee, Nashville State Tech CC
“The Wild text pocks more useful material into fewer
pages than other principles of accounting textbooks."

f  Marilyn Cilolino, Delgado CC 
“I hove always been a big fan of this book and praise it 
every chance I get. The authors ore great people and ore 
really concerned with their product. They listened to the 
instructors and take our comments and suggestions serious­
ly. And they ore olwoys ready to help or answer any ques­

tions one might have."____________________________^



John J. Wild is a distinguished professor of accounting at the University of Wisconsin at Madison. He previously held 
appointments at Michigan State University and the University of Manchester in England. He received his BBA, MS, and 
PhD from the University ofWisconsin.

Professor W ild  teaches accounting courses at both the undergraduate and graduate levels. He has received numerous 
teaching honors, including the Mabel W. Chipman Excellence-in-Teaching Award, the departmental Excellence-in-Teaching 
Award, and the Teaching Excellence Award from the 2003 and 2005 business graduates at the University ofWisconsin. He 
also received the Beta Alpha Psi and Roland F. Salmonson Excellence-in-Teaching Award from Michigan State University. 
Professor W ild  has received several research honors and is a past KPMG Peat Marwick National Fellow and is a recipient 
of fellowships from the American Accounting Association and the Ernst and Young Foundation.

Professor W ild  is an active member of the American Accounting Association and its sections. He has served on several 
committees of these organizations, including the Outstanding Accounting Educator Award, Wildman Award, National 
Program Advisory, Publications, and Research Committees. Professor W ild is author of Financial Accounting, Managerial 
Accounting, and College Accounting, each published by McGraw-Hill/Irwin. His research articles on accounting and analysis 
appear in The Accounting Review, Journal of Accounting Research, Journal of Accounting and Economics, Contemporary 
Accounting Research, Journal of Accounting, Auditing and Finance, Journal of Accounting and Public Policy, and other jour­
nals. He is past associate editor of Contemporary Accounting Research and has served on several editorial boards includ­
ing The Accounting Review.

Professor Wild, his wife, and four children enjoy travel, music, sports, and community activities.

Ken W. Shaw is an associate professor of accounting and the CBIZ/MHM Scholar at the University of Missouri. He 
previously was on the faculty at the University of Maryland at College Park. He received an accounting degree from 
Bradley University and an MBA and PhD from the University ofWisconsin. He is a Certified Public Accountant with 
work experience in public accounting.

Professor Shaw teaches financial accounting at the undergraduate and graduate levels. He received the Wiliams Keepers 
LLC Teaching Excellence award in 2007, was voted the “ Most Influential Professor”  by the 2005 and 2006 School of 
Accountancy graduating classes, and is a two-time recipient of the O'Brien Excellence in Teaching Award. He is the advi­
sor to his School's chapter of Beta Alpha Psi, a national accounting fraternity.

Professor Shaw is an active member of the American Accounting Association and its sections. He has served on many 
committees of these organizations and presented his research papers at national and regional meetings. Professor Shaw's 
research appears in the Journal of Accounting Research; Contemporary Accounting Research; Journal of Financial and 
Quantitative Analysis; Journal of the American Taxation Association; Journal of Accounting, Auditing, and Finance; Journal of 
Financial Research; Research in Accounting Regulation; and other journals. He has served on the editorial boards of Issues 
in Accounting Education and the Journal of Business Research, and is treasurer of the American Accounting Association’s 
FARS. Professor Shaw is co-author of Financial and Managerial Accounting and College Accounting, both published by 
McGraw-Hill.

In his leisure time, Professor Shaw enjoys tennis, cycling, music, and coaching his children's sports teams.

Barbara Chiappetta received her BBA in Accountancy and MS in Education from Hofstra University and is a 
tenured full professor at Nassau Community College. For the past two decades, she has been an active executive board 
member of the Teachers of Accounting at Two-Year Colleges (TACTYC), serving 10 years as vice president and as 
president from 1993 through 1999. As an active member of the American Accounting Association, she has served 
on the Northeast Regional Steering Committee, chaired the Curriculum Revision Committee of the Two-Year Section, 
and participated in numerous national committees.

Professor Chiappetta has been inducted into the American Accounting Association Hall of Fame for the Northeast 
Region. She had also received the Nassau Community College dean of instruction's Faculty Distinguished Achievement 
Award. Professor Chiappetta was honored with the State University of New York Chancellor's Award for Teaching 
Excellence in 1997. As a confirmed believer in the benefits of the active learning pedagogy, Professor Chiappetta has 
authored Student Learning Tools, an active learning workbook for a first-year accounting course, published by McGraw- 
Hill/Irwin.

In her leisure time, Professor Chiappetta enjoys tennis and participates on a U.S.T.A. team. She also enjoys the challenge 
of bridge. Her husband, Robert, is an entrepreneur in the leisure sport industry. She has two sons— Michael, a lawyer, 
specializing in intellectual property law in New York, and David, a composer, pursuing a career in music for film in Los 
Angeles.



achieve their goal!

Fundamental Accounting Principles 19e
Assist your students in achieving their goals by giving them what they need to 
succeed in today's accounting principles course.

Whether the goal is to become an accountant or a businessperson, or 
even just gain an understanding of the principles of accounting, Fundamental 
Accounting Principles (FAP) has helped generations of students succeed by 
giving them the support in the form of leading-edge accounting content that 
engages students, with state-of-the-art technology.

With FAP on your team, you'll be passed engaging content and a 
motivating style to help students see the relevance of accounting. Students 
are motivated when reading materials that are clear and relevant. FAP runs 
ahead of the field in engaging students. Its chapter-opening vignettes showcase 
dynamic, successful entrepreneurial individuals and companies guaranteed to 
interest and excite students.This edition's featured
companies-Best Buy, Circuit City, RadioShack, and Apple-engage students with 
their annual reports, which are a pathway for learning financial statements. 
Further, this book's coverage of the accounting cycle fundamentals is widely 
praised for its clarity and effectiveness.

FAP also delivers innovative technology to help students succeed. Homework 
Manager provides students with instant grading and feedback for assignments 
that are completed online. Homework Manager Plus integrates an online 
version of the textbook with Homework Manager. Our algorithmic test bank 
in Homework Manager offers infinite variations of numerical test bank ques­
tions. FAP also offers students portable iPod-ready content to help students 
study and raise their scores.

We're confident you'll agree that FAP will help your students achieve 
their goal.


