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“As the corporate ladder morphs into a corporate lattice,

where there is no single climb toward career success but

rather a multiplicity of ways to grow, personal branding be-

comes your calling card. Reinventing You presents effective
ways to help you develop your brand proposition.”

—Cathy Benko, Vice Chairman, Deloitte LLP;

best-selling author, The Corporate Lattice:

Achieving High Performance in the

Changing World of Work

“The days of reliable, lifelong careers—complete with pension
and gold watch—are over. With Dorie Clark’s clear, practical,
step-by-step approach to reinvention, the reader comes to see
this fact not as daunting, but rife with opportunity and possi-
bility. Enriched with riveting examples from the worlds of
business, politics, and nonprofits, this indispensable guide will
help you take control of and shape your professional life.”
—Meg Cadoux Hirshberg, author, For Better or For Work:
A Survival Guide for Entrepreneurs and Their Families



“Necessity may still be the mother of invention, but today’s

relentlessly changing world necessitates reinvention, some-

times sequential reinvention. I can think of no better guide

through that daunting process than Dorie Clark’s wonder-
fully readable and informative book.”

—Robert Cialdini, author, Influence:

The Psychology of Persuasion

Reinventing You is a must-read for anyone who wants to ex-

pand their career horizons and become more authentic—in
work and in life.”

—Chip Conley, author, Emotional Equations:

Simple Truths for Creating Happiness + Success;

founder, Joie de Vivre Hospitality, Inc.
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For my mother, Gail Clark, with love






