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CONTEXT IN ENGLISH AND VIETNAMESE ADVERTISEMENTS
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SUMMARY
All approaches to discourse analysis attach mugioitant to context. What is context? It is the
object which has a relationship to language usguage-communication-context. Also, context is
focused on in many researches, and has a closelat@yn to communication or to the model of
communication. This article presents an overviewuabcontext in English and Vietnamese
advertisements.
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Introduction can define text (discourse) in the simplest

It was 1973 that discourse analysis was dealtv@ys perhaps by saying that it is language
with in detail in M.A.K Halliday’s functional ~ thatis functional.

approach to language. Halliday's linguistic It is clear that context is an important factor to
model stresses the social function of languagebe considered in the process of discourse
as an important factor to obtain the success inanalysis. For convenience, we should break it
communication. His approach has greatdown in three categories of Field, Tenor and
influence on British discourse analysis which Mode.

has connections with the Prague School of gjg|q

linguistics. Halliday’'s linguistic model
emphasizes the social function of language,
i.e. the ideational which consists of the
experiential and the logical, the interpersonal
and the textual, and the thematic and
information structure of speech and writing.

English and Vietnamese tourist
advertisements share the same purpose of
supplying the most interesting and attractive
information about a landscape in a sufficient
way (hotel, sight, entertainment, people, food
etc...) to encourage readers to go and enjoy it.
Discourse analysis has an important role in This purpose also implies some competition
understanding what has/ have been conveyeymong different advertisers to draw the
in a text. Because, in fact, when grammatical attention and inspire for the reader-traveler.
and phonological forms are examined Therefore, the information must be selective,

separately, they are unreliable indicators of unique, identical and suitable with the
functions: when they are spoken, and lookedeader’s psychology.

atin context. _ However, it is notable that there are some
So far there have been many different ways of jifrerences between the scope of lands
defining a discourse. According to Crystal mentigned in the two kinds of advertisement.
|(1992), dlsclourse 'Sh a continuous stretchftof While the place described in Vietnamese is in
anguage —lager than a sentence, Often . territory of Vietnam only, the one in

constituting a coherent unit such as sermon, English can be any place in the world, in any
argument, joke or narrativeOn the other country. This different feature can control the

hand, Widdowson (1977) considered that = . o
. . writing style and language used in Viethamese
discourse is a use of sentences to perform acts

of communication which cohere into large and English tourist advertisements.
communicative unitsHalliday and Hassan Tenor

(1989) define discourse (text) as followde  Tenor of discourse refers to who is taking
part, to the nature of the participants, their
" Tel: 0947 998798, Email: dieuha268@gmail.com status and roles. When considering English
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and Vietnamese tourist advertisements, weunderstand, and the structures are also simple
can recognize that the two discourses areand down to earth to convey and transfer the
written by tourist agency who deeply idea and information to the reader with the
understand the landscapes. The readers arehannel of English without causing any
unknown and unseen and unlimited in any misunderstanding or violating any
requirements. They can be anyone who getscommunicative maxims as well as cultural
information on purpose or by chance provided identity and thinking way. It means that the
that they find it interesting and eager to travel acceptability of language is the most important
to the place referred. factor in English tourist advertisements.

But here, a difference can be found. The In brief, we can see that culture is the main
tourist agency and audience of Viethameseinfluence to the organization, structure,
tourist advertisements are almost Viethamese.writing style of any discourse of tourist
They share the same culture, life style, moral advertisements. When we put the difference
standard, common concern etc. However,into consideration, we can find how different
what the write and the reader of English it is to create a successful advertisement,
tourist advertisements have in common is which results in the increasing number of
language (here English) only. They can be travelers to the place for the last goal of benefit
from different countries, different cultures, one more similarity of language found in
different psychological features and even English and Vietnamese tourist

different lifestyles. Therefore, it could be a 5qyertisements is the use of addressing words.
great effort of the writer to produce a good \yq gl know that advertisement is a kind of
advertisement to readers without any offence. communication, so the establishment of

Mode relationship is very important (here between
In contextualization, mode refers to what part advertisers and audience). It is necessary to
the language is playing, the role of language choose the correct addressing way to create
in situation. In case of tourist advertisements, initial warm and formal atmosphere. In
the outstanding characteristics of language arevietnamese, there is a great amount of
SImplICIty, informality. The written discourses pronouns of address in different social
still contain the spoken language and contexts for different positions, so choosing
communicative style so, they sound like a the suitable one for the communication
guide, an instruction or a speech to persuadenrough advertisement is a big problem. From
you (the reader) to start your journey of 5 statistics conducted, we can note that the

exploration a”dTh d|scr(])ve:]y ?S well aﬁ' popular neutral pronoun of address used is
en.ttertalr?n;]ent.th roug tte anguage (; e“bqn” in Vietnamese tourist advertisement
writer wishes the readers 1o convey an 1dea g equivalent you' in English, less

that this is an ideal place for them. It seems to . , i :

. . frequent one is for dquy khach and its
be a relaxing atmosphere in the whole : o o
discourse without requiing any great equivalent Visitor”, they are substitutions for
brainstorming and efforts from readers. This “Dar’ a_nd you !3y using this -way of
is merely a pleasant moment for imagination, addressing, advertlserg still k_eep the formal
and joy through beautiful, persuasive language. Put close relationship with audience.

Additionally, the word tu khach or “quy

For the goal of conveying ideas to the reader™" ) ; ) ]
by the means of English, English khacH in Viethamese tourist advertisements

advertisement writers would create an is also used when giving a warming to visitor

interesting atmosphere for the reader of 35 i,n: ] , o
different English levels (from primary to Quy khach hayen thim quan va c6 trach
advanced levels). So the language used her@hiém cung g gin no.

must be simple, easy to remember and (Advertisement about Ba Be)
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Conclusion [3]. Coulthard, M. (1989).An Introduction to

From what is mentioned before, it is Discourse Analysid_ondon: Longman.

noticeable that the communication in tourism [4]. Halliday, M.A. K. & R. Hasan (1989).
hotl . . unication | uri Language, Context and Text: Aspect of Language
is conversation in the form of written text.

. in Social — Semiotic Perspectivictoria: Deakin
This means that the contact between theypjyersity Press.

speaker and the listener is indirect and the[s]. Hatim, B. & Manson, I. (1990Discourse and
information is prepared carefully and on the Translator London and New York: Longman.
purpose of the speaker himself without any [6]. James, C. (1980).Contrastive Analysis
interference and reaction from the listener London: Longman limited Group.

(audience). Therefore, in comparison with [7]. Mc Cartley, M. (1991)Discourse Analysis for
normal communication maxims, language Language TeacheCambridge: U.P.

used in tourist advertisement is better f]- | N”rl‘_a”-d (1%93)- '_””(‘;duc'”g Discourse
prepared, more normal with more rhetorical gna%’::zm(;?] Ogﬁi df,”gl{gggr?gﬁ; Discourse to
de"'c‘?s to e.mphaS|ze and draw the reade_r r]agmatics Hanoi: Col(lege g? Foreign Language,
attention. This is the reason why language iny,\j

advertisement in general and in tourist 10]. van, Hoang Wn. (1999). Introducing
advertisements in particular is close to life but piscourse AnalysisHanoi: Open University.

still formal. This is shared by English and [11].http:/Amww.americanrhetoric.com/top100spee

Vietnamese tourist advertisements. chesall.html (Accessed at 9 pm,"™2September
2011)
[12].http://usinfo.state.gov/usal/infousa/facts/spee
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TOM TAT

NGU CANH TRONG DIEN NGON QUANG CAO DU LICH
BANG TIENG ANH VA TI ENG VIET

Nguyén Thi Diéu H&'
Khoa Ngai ngir - PH Thai Nguyén

Tat ca cacduong hréng phan tich dn ngdndéu coi tiong ngr canh. Vay ngir canh 1a gi? Ng
canh laddi tugng ¢ lién quardén giao tép ngdn ng trong ndt tam giac: ngdn riggiao tép-ngi
canh. Chinh vi @y ngit cinh duoc nhic dén nhiéu trong cac cong trinh nghiée vé dién ngdn va
c6 lién quan cit ché véi giao tiép hay néiding hon 1a cac mé hinh giaoép. Bai baodua ra not
cdi nhin éng quan @ ngir canh trong dén ngdn qéng céo duith king tiéng Anh va téng Viét.
Tir khéa: ngir canh, quing céo téng Anh, qdng céo téng Vigt
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